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The CPSC and recalling

companies need to prioritize

recall effectiveness. Every recall

should be posted on social

media to increase recall

effectiveness in addition to other

measures to increase the

likelihood recalled products are

removed from use. 

The CPSC should recall all

inclined sleep products still on

the market or in homes, and

policymakers should ban these

inherently unsafe products to

prevent more deaths.

Policymakers and the CPSC

should ban small, high-powered

magnets which continue to be

recalled due to ingestion hazard.

The CPSC should improve its

capabilities to provide recall

effectiveness data both through

the FOIA process and by making

recall effectiveness metrics

public.

Congress should provide

adequate funding for the CPSC

to fulfill its mission. 

Parents and caregivers should

subscribe to KID’s newsletter at

kidsindanger.org to receive a

monthly recall digest listing all

the children’s products recalled

that month.

Parents and caregivers should

report product incidents to the

CPSC at SaferProducts.gov.

Children’s product recalls continue a downward trend
since 2010. The number of recalls this year (62) is not
significantly lower than last year (63) but is lower than
most years KID has collected data. The only other years
that have had lower number of recalls were 2018 (53)
and 2019 (58).

An adult magnet set, Zen Magnets and Neoballs
Magnets, accounted for the most units recalled with
10 million units recalled. Prior to recall there were two
injuries and one death associated with this product.

The number of nursery product recalls decreased in
2021 (14) compared to 2020 (16), but nursery products
were associated with the most deaths. The Boppy
Newborn Loungers and Fisher-Price Rock ‘n Glide
Soothers together led to 12 deaths prior to recall. 

Social media usage by the CPSC and recalling
companies to alert consumers about recalled
products has remained low. The CPSC posted 50% of
children’s product recalls on Facebook, 40% on Twitter,
and only 5% on Instagram. Recalling companies’
posted only 44% of recalls were on Facebook, 32% on
Twitter, and 22% on Instagram. 

Deaths, injuries, and incidents reported prior to the
recall has increased tremendously since last year. In
2021, there were 14 deaths, 136 injures, and 6,058
incidents prior recall, compared to 2020 in which there
were no deaths, nine injuries, and 704 incidents. 




The CPSC’s monthly progress reports on how
companies are undertaking recalls continue to be
lackluster. KID filed 63 Freedom of Information Act
(FOIA) requests for recalls in 2020 and received very
little data to analyze. Very few reports were fully
completed (6) and available to the public and even this
available data was incomplete and unreliable.

Main findings of this report include:

EXECUTIVE SUMMARY
Since 2002, KID has released an annual report detailing the U.S. Consumer Product

Safety Commission (CPSC)'s children's product recalls throughout the previous year.
This year's report examines children's product recalls in 2021.

KID
Recommendations
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Kids In Danger (KID) is a nonprofit organization dedicated to
protecting children by fighting for product safety. KID was founded
in 1998 by Linda Ginzel and Boaz Keysar after the death of their 16-
month-old son, Danny, in a dangerous recalled portable crib. KID’s
mission is to save lives by enhancing transparency and
accountability through safer product development, better
education and stronger advocacy for children.

This report looks at data collected by the Consumer Product Safety
Commission (CPSC). Congress created the CPSC in 1972 through the
Consumer Product Safety Act (CPSA). This legislation directed the
CPSC to protect the public “against unreasonable risks of injuries
associated with consumer products.” The CPSC has jurisdiction over
more than 15,000 types of consumer products and is charged with
protecting consumers from products that pose choking, fire,
electrical, chemical, or mechanical hazards or others that can injure
children. In 2008, Congress passed the Consumer Product Safety
Improvement Act (CPSIA). This law, which includes a section
named for KID’s founders’ son Danny Keysar, requires standards for
juvenile products, limits lead and other harmful substances, and
mandates independent testing for most children’s products.

About Us

Kids In Danger
116 West Illinois Street Suite 4E 

Chicago, IL 60654
312-595-0649

email@kidsindanger.org
www.kidsindanger.org
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KID’s annual recall report examines data and trends in children’s
products that have been recalled by the CPSC. This year’s report
examines children’s product recalls during the 2021 calendar year.
Product recalls can begin in a variety of ways. For example, a recall
can start with the report of an incident or injury to the CPSC by a
consumer, the report of an unsafe product to the CPSC by the
manufacturer of the product, or media coverage of a potentially
dangerous product. If an injury or incident was reported, the CPSC
uses this information to help decide if a product should be recalled,
considering the severity of the incident or injury and how likely it is
to reoccur [1]. Once their product is recalled, all manufacturers are
required to implement a Corrective Action Plan. A Corrective Action
Plan includes any remedial actions taken to mitigate the potential
hazard, as well as changes to design, manufacturing, materials,
quality control, warnings, marketing, or discontinuing the product
[2]. 

Due to the COVID-19 pandemic, the CPSC issued a warning on its
website throughout 2021 (see image below) stating that some
remedies stated in recall press releases may not be available and
consumers should contact the recalling company for more details.
KID does not know how the pandemic has affected the announcing
of recalls or corrective action plans since that information is held
secretly at the CPSC until the recall is announced.

Introduction

[1] PRODUCT SAFETY PLANNING, REPORTING, And RECALL HANDBOOK. U.S.
Consumer Product Safety Commission Office Of Compliance & Field Operations, 2021,
p. 12, https://www.cpsc.gov/s3fs-public/CPSCRecallHandbookAugust2021.pdf, Accessed
10 Mar 2022.
[2] U.S. Consumer Product Safety Commission Office Of Compliance & Field
Operations, 2021, p. 15
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Year Total
Recalls

Children's
Product
Recalls

% of
Total

Recalls

Units of
Children's
Products

2021 219 62 28% 19,067,488

2020 256 63 25% 8,790,880

2019 241 58 24% 13,782,325

2018 258 52 20% 2,312,750

2017 280 93 33% 11,854,605

2016 332 76 23% 66,813,956

2015 288 68 24% 5,501,952

2014 296 75 25% 16,825,696

2013 293 114 39% 11,189,462

2012 346 97 28% 13,039,818

2011 310 121 39% 11,627,576

2010 355 160 45% 44,492,577

2009 346 143 41% 21,124,551

Average 294 91 30% 18,955,664

In 2021, there were 219
recalls issued by the CPSC,
of which 62 (28%) were
children’s products. The
number of recalled units of
children’s products in 2021
was 19,067,488. Major
contributors include Zen
Magnets and Neoballs
Magnets (10,000,000 units),
Removable Foam Facial
Interfaces for Oculus Quest
2 Virtual Reality Headsets
(4,000,000 units), and
Boppy Original Newborn
Loungers, Boppy Preferred
Newborn Loungers and
Pottery Barn Kids Boppy
Newborn Loungers
(3,300,000 units). 

General Recall Trends
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Table 1: Recalls Per Year



In many cases, manufacturers will work with the CPSC and opt-in to
the Fast Track Product Recall Program, which expedites the recall
process. This benefits the business recalling their products as the
CPSC will forgo the investigation into the reported defect and will
not determine what level of hazard it poses [3]. Participation in Fast-
Track is optional for companies and avoids extensive review and
assessment. The number of children’s products recalled through the
Fast-Track program decreased slightly in 2021 (37%) compared to
2020 (40%). Due to the secrecy surrounding how the CPSC and
companies come to a recall decision, it is hard to know the impact
of Fast Track on consumer safety.

[3] U.S. Consumer Product Safety Commission Office Of Compliance & Field
Operations, 2021, p. 15
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prior to recall in the last ten years. The highest was 38 deaths in
2019, 37 of which were associated with the Fisher-Price Rock ‘n Play
and the Kids II Rocking Sleeper. It is important to note that the
deaths, injuries and incidents recorded here are not representative
of all deaths, injuries and incidents due to recalled products and
more can occur after the recall has been announced. In fact, after
the 2019 recall of the Fisher-Price Rock ‘n Play, the company did
little to reacquire the sleepers, and eight more deaths occurred after
the recall [4].  Like 2019, in 2021 nursery products were also
associated with most of the deaths reported prior to recall. The
Boppy Original Newborn Loungers, Boppy Preferred Newborn
Loungers and Pottery Barn Kids Boppy Newborn Loungers were
responsible for eight deaths prior to recall while Fisher-Price 4-in-1
Rock ‘n Glide Soothers and 2-in-1 Soothe ‘n Play Gliders were
responsible for four deaths prior to recall. Additionally, one death
was associated with the Zen Magnets and Neoballs Magnets and
another with Angel Line Bunk Beds with Angled Ladders.

Deaths Reported Prior to Recall Second
Highest in Last 10 Years

[4] Felton, Ryan. “At Least 8 Infant Deaths Linked To Fisher-Price Rock ’N Play Sleepers
Occurred After The Product Was Recalled”. Consumer Reports, 2022,
https://www.consumerreports.org/baby-product-recalls/deaths-linked-to-fisher-price-
rock-n-play-after-recall-a1183945428/.6

In 2021, there
were 14
deaths
reported
before a
product was
recalled. This
is the second
highest
number of
deaths
reported 



Twelve of the children’s products
recalled in 2021 were responsible
for 136 reported injuries prior to
recall. This is an increase in the
number of injuries compared to
2020, where there were nine
reported injuries. The Removable
Foam Facial Interfaces for Oculus
Quest 2 Virtual Reality Headsets
had 45 injuries reported and was
recalled for skin irritations. This
product was intended for general
use by people of all ages, but due
to the high number of children
that used and got injured by this
product, it was included in this
report.  The UPPAbaby adapters
included with Rumbleseats caused
79 injuries.

Injuries Reported Prior to Recall Increase

Figure 5: Facebook Technologies Removable
Foam Facial Interfaces for Oculus Quest 2

Virtual Reality Headsets

Figure 6: UPPAbaby adapters included
with Rumbleseats
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In 2021, 6,058 incidents were reported prior to recall, with the
average number of incidents per product being 97.7. In 2020, 704
incidents were reported, and the average number of incidents per
product was 11.2. Two products had over 100 incidents before being
recalled. The Removable Foam Facial Interfaces for Oculus Quest 2
Virtual Reality Headsets had 5,716 incidents reported. The product
was recalled due to skin irritation from the foam facial interfaces.
This product was intended for general use by people of all ages, but
due to the high number of children that used and were involved in
incidents pertaining to this product, it was included in this report.
The UPPAbaby adapters included with Rumbleseats had 135
incidents reported. The product was recalled due to fall and injury
hazard.

Incidents Reported Prior to Recall Highest in
the Past 10 Years
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Figure 11 shows the breakdown of the 62 children’s product recalls
by category. Clothing (16 recalls) was the top category, consisting of
26% of all children’s product recalls. This is a jump from 2020 when
only nine clothing products were recalled. Nine of the 16 clothing
products recalled were sleepwear products, which were recalled
due to flammability or choking hazard. However, furniture and toy
recalls decreased from 14 and 12 recalls in 2020 to eight and seven
recalls respectively this year. 

Nursery recalls (14) were high and spanned a large variety of product
type and hazard concerns. Adult magnet set, Zen Magnets and
Neoballs Magnets, had the highest number of units recalled,
accounting for 10 million units. The Removable Foam Facial
Interfaces of the electronic toys Oculus Quest 2 Virtual Reality
Headset was the second highest with 4 million units recalled. Both
the Magnet sets and the Oculus headsets were intended for general
use by people of all ages, but children tended use them the most, so
both products were included in our report. 

Recalls by Product Category 

Figure 9: Hanna Andersson Baby Long Sleeve
Wiggle Sets

Figure 10: La Paloma Girls’ Nightgowns
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Nursery Products
The number of nursery product recalls decreased slightly in 2021 (14)
compared to 2020 (16), but they led to the most deaths. The Boppy
Newborn Loungers and Fisher-Price Rock ‘n Glide Soothers together
led to 12 deaths prior to recall. Just two years ago, 37 deaths were
associated with the nursery products Fisher-Price Rock ‘n Play and
the Kids II Rocking Sleeper. These products were used in unsafe
sleep practices for newborn and infants. Even with close supervision,
allowing for a child to sleep in a product not safely developed or
intended for sleep creates an increased risk for injury or death. In
2021, the inclined sleeper accessory included with Kolcraft Cuddle
‘N Care 2-In-1 Bassinet & Incline Sleepers and Preferred Position 2-In-
1 Bassinet & Incline Sleepers was recalled due to suffocation risk

10



Figure 13: Boppy Loungers Figure 14: Fisher-Price 4-in-1 Rock ‘n
Glide Soothers

Recalls by Hazard
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While there were only four recalls for ingestion hazard, one of these
products, Zen Magnets and Neoballs Magnets, accounted for
10,000,000 units, and led to two injuries and one death prior to
recall. However, it is not possible to identify the brand of magnet
ingested when a patient goes to the emergency room, so these
numbers could be higher. When ingested, small, high-powered
magnets can attract each other and become lodged in the digestive
system. This can result in perforations, twisting and/or blockage of
the intestines, infection, blood poisoning, and even death. From
2009 to 2018, there was an estimated 4,500 magnet-related cases
treated in U.S. hospital emergency departments for ingestions of
magnets most by children 11 months to 16 years old [5].

This product was intended for adults, but small magnets are
attractive to children and pose a risk to them despite the intent.
Advertisements for high-powered magnets can be confusing, and
even misleading. Some manufacturers describe high-powered
magnet sets as toys, but these are products designed for adults, and
do not have to meet the same safety standards as children’s toys.

Ingestion Hazards

[5] "Ingestion Of High-Powered Magnetic Balls And Magnetic Cubes Poses Serious Risk
Of Severe Internal Injury Or Death In Children And Teens". CPSC.Gov, 2021,
https://www.cpsc.gov/Newsroom/News-Releases/2021/Ingestion-of-High-Powered-
Magnetic-Balls-and-Magnetic-Cubes-Poses-Serious-Risk-of-Severe-Internal-Injury-or-
Death-in-Children-and-Teens.

Figure 16: Zen Magnets and
Neoballs Magnets
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Social media is a powerful tool for disseminating information and
can be more readily used in communicating children’s product
recalls. Over the years, KID has monitored the percentage of
children’s product recalls that the CPSC posted to their social media
pages and announcements stay consistently low. Facebook data has
been tracked since 2017 while Instagram and Twitter data has been
tracked since 2018. Facebook has seen a relatively consistent
percentage of posting over the years hovering around 45-50% of
recalls posted. In 2021, CPSC posted 50% of the children’s products
recalled to their Facebook. There has been a slight decrease in
Twitter usage, with only 40% of recalls posted in 2021 (down from
49% in 2020). CPSC’s use of Instagram to announce recalls
decreased from 10% to 5% from 2020 to 2021 and remains very low
since 2018. KID checks for recalls on Instagram posts, not stories.
CPSC’s Instagram reliance on stories may reach more people at the
time of recall, but the stories are removed after 24 hours not
allowing followers to see the recall after the initial posting. The CPSC
is failing to take advantage of an opportunity to reach parents and
caregivers of young children who are active on social media.

CPSC Falls Behind on Announcing Recalls on
Social Media
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Since 2014, KID has tracked recalling companies using social media
to announce recalls. In 2021, companies posted 44% of recalls on
Facebook, 32% on Twitter, and 22% on Instagram. Social media
usage by companies has remained relatively consistent since 2019.
Over the past three years, not even half of recalls have been posted
on any social media platform by manufacturers. KID tracks
Instagram posts, not stories as stories do not allow consumers to see
the recall after the 24-hour window is up for Instagram stories.
Similar to the CPSC, companies have the power to disseminate
information about recalled products by posting them on social
media. Recall effectiveness can be amplified if recalling companies
adequately notify their customers about recalls.

Companies Need to Use Social Media to
Disseminate Recall Information
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Every year, products meant for use by
adults get recalled for posing a threat
to children. These recalls are typically
products that are poisonous when
ingested, such as medication or
essential oils. The Poison Prevention
Packaging Act requires these types of
products to have child-proof
packaging, and most recalls happen
when a product fails to meet this
standard, KID tracks these recalls to
warn consumers but does not include
them in data calculations for the
annual recall report. In 2021, 17
products for adults were recalled due
to a potential danger to children. A list
of these products is in Appendix B.

Two products were associated with a
high number of deaths and injuries to
children in 2021. The Peloton Tread+
Treadmills could pull small objects,
pets, and children under it and was
associated with 29 injuries to children
and the death of a six-year-old.
Walmart’s Better Homes and Gardens
Essential Oil Infused Aromatherapy
Room Spray with Gemstones had a
rare bacterial contamination causing
melioidosis in four patients and
resulted in two deaths, including a
child. 

Products For Adults, But Dangerous to
Children
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Figure 19: Peloton Tread+
Treadmills

Figure 20: Walmart Better
Homes and Gardens Essential

Oil Infused Aromatherapy
Room Spray with Gemstones



After a product is recalled, CPSC protocol dictates that
manufacturers submit Corrective Action Plan (CAP) Monthly Reports
to track the recall process. For the year 2020, there were 63 total
children’s product recalls, and KID submitted Freedom of
Information Act (FOIA) requests to the CPSC to receive the data that
these companies have submitted. However, out of the 63 requests,
KID only received six reports with a full nine or more months of data.
Within the six reports, most companies’ rate of correction remained
low. Most companies did not correct the majority of units from
consumers, with only one company, Serena & Lily, correcting 80% of
the units that were with consumers.

Furthermore, the data provided in the reports was unreliable and
many of the reports looked to be filled out incorrectly. *For example,
the Infantino Go Forward 4-in-1 Evolved Ergonomic Carrier, Flip
Front report indicated that there were zero number of units with
consumers at the time of the recall, but also indicated that 581 units
with consumers were corrected through the recall process. The
reporting of the recall participation was inconsistent and the
companies did not seem to have uniform rules as to how to report
the data or how to categorize their recall numbers. This makes it
difficult to analyze the recall effectiveness even when data was
available.

Recall Effectiveness
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Figure 21: Serena & Lily Nash
Convertible Cribs

Figure 22: Infantino Go Forward 4-in-1
Evolved Ergonomic, Flip Front2back

and Up Close Newborn Infant Carriers



Product

Total
Number of

Units
Recalled

Number
of Units

Corrected

Total
Percent

Corrected

Recalled
Units with
Consumers

Number of
Units with
Consumers
Corrected

Percent of
Units with
Consumers
Corrected

Transform
Essential Home

Belmont 2.0
Four Drawer

Chests

19,846 113 1% 19,677 0 0%

Joybird Blythe
Dresser 96 11 11% 94 11 12%

Cub Scout
Outdoor Activity

Pin
78,291 11,265 14% 68,808 1,782 3%

Crate and Barrel
Parke Twin and

Full Beds
2,439 1,252 51% 1,398 211 15%

Infantino Go
Forward 4-in-1

Evolved
Ergonomic
Carrier, Flip

Front

30,317 17,151 57% NA* 581 NA*

Serena & Lily
Nash

Convertible
Cribs

260 209 80% 257 206 80%

17

Table 2: Units Corrected in Full Reports Remain Low



CPSC’s failure to locate and provide data for these products suggest
that companies did not complete the required forms, or that the
CPSC does not actually require a report to confirm compliance with
the recall. This may reveal a failure by the CPSC to keep these
companies accountable. The lack of data also reveals inefficiencies
in the CPSC’s FOIA request system and a lack of transparency to the
consumers. For more information on specific reports, see Appendix
C.
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Eleven more reports were provided but contained partial
information and one report file returned an error when downloaded.
The rest of the requests (45) were denied due to FOIA exemption (8),
were denied due to records not existing (17), have been processing
for many months (2), or have not been addressed (18). 



The CPSC and recalling companies need to prioritize recall
effectiveness. Every recall should be posted on social media to
increase recall effectiveness in addition to other measures to
increase the likelihood recalled products are removed from use. KID
tracks Instagram posts, not stories, and while the CPSC and
recalling companies may post recalls as stories, it would be more
effective to also announce them as posts so they will be on their
pages longer than 24 hours.




The CPSC should recall all inclined sleep products still on the
market or in homes, and policymakers should ban these inherently
unsafe products to prevent more deaths. 

Policymakers and the CPSC should ban small, high-powered
magnets which continue to be recalled due to ingestion hazard.

The CPSC should improve its capabilities to provide recall
effectiveness data both through the FOIA process and by making
recall effectiveness metrics public.

Congress should provide adequate funding for the CPSC to fulfill its
mission. 

Parents and caregivers should subscribe to KID’s newsletter at
kidsindanger.org to receive a monthly recall digest listing all the
children’s products recalled that month.




Parents and caregivers should report product incidents to the CPSC
at SaferProducts.gov.

KID recommends the following:

This report shows the product safety system has a long way to go to ensure the
safety of our most vulnerable consumers—children. The extremely high number
of deaths, injuries, and incidents prior to recall is a reminder that products must
be recalled effectively and with urgency. More can be done by companies and
the CPSC to use all tools in their arsenal to get recalled products out of homes –
especially social media. The difficulty in assessing the effectiveness of recalls
means that many dangerous recalled products remain in homes and childcare
facilities, and can still cause injury or death.

Conclusion and Recommendations
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Methodology
A children’s product is defined as any product designed or intended
for the care of or use by children under age 14. KID has expanded
this definition to include other products that pose risks specifically
to children such as window blinds (none recalled this year) and
dressers. Children’s products were further categorized for this report
by the type of product (clothing, furniture, kitchenware, nursery,
outdoor & sports, and toys). More details on the products can be
found in Appendix A. 

Since 2014, KID has monitored the social media usage by
manufacturers to report recalled products. When a product is
recalled, KID checks if the recalling company has a Facebook,
Twitter and/or Instagram page. If the manufacturer has any of these
three social media platforms, it is noted for each applicable
platform whether a recalled item was posted. KID has also
monitored the usage of social media by the CPSC since 2017 when
the CPSC joined Facebook. The CPSC’s Twitter and Instagram pages
have been monitored for recalled children’s product posts since
2018. KID monitors Instagram posts, not stories. 

KID obtained all recall information for this report from press releases
issued jointly by product manufacturers and the CPSC. Press
releases outline the incidents, injuries, deaths, and failures caused
by the product prior the date of recall. All numbers, facts, and
figures contained in this report originated in these press releases.
Recall effectiveness data was obtained by submitting FOIA requests
to the CPSC for monthly progress reports. Only children’s products
under the jurisdiction of the CPSC were considered. This excludes
car seats and booster seats regulated by the National Highway
Traffic Safety Administration. However, the CPSC does have
oversight of car seats that also function as infant carriers.
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Appendix A: 2021 Children’s Product Recalls
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Appendix B: Adult Products that Pose Risk to Children
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Appendix C: 2020 FOIA Requests
Six full reports: Transform Essential Home Belmont 2.0 Four Drawer Chests
(10 months of data); Cub Scout Outdoor Activity Pin (12 months); Joybird
Blythe Dresser (11 months); Infantino Go Forward 4-in-1 Evolved Ergonomic
Carrier, Flip Front (10 months); Crate and Barrel Parke Twin and Full Beds (9
months); Serena & Lily Nash Convertible Cribs (12 months).
Eleven incomplete reports: 

Two reports with FOIA exemptions: DaVinci Bailey Bassinets (12 months,
5 U.S.C. § 552(b)(3) Exemption for disclosure by statute and (b)(4)
Exemption for trade secrets); Prepac 4-drawer Chests (6 months, 5 U.S.C.
§ 552(b)(3) Exemption for disclosure by statute, (b)(4) Exemption for
trade secrets, and CPSA Section 6(a)). 
Nine reports contained data for less than nine months: Thule Sleek
strollers (8 months); Belecoo 535-S Baby Strollers (5 months); "6” Plush
Aflac Promotional Doctor Duck (3 months); Avalon Furniture Cottage
Town Bedroom Furniture Collection (3 months); Hodedah HI4DR 4-
drawer chests (1 month); Manhattan Toy Musical Lili Llama (3 months);
Thesaurus Global Marketing Little Bambino 4 in 1 Canopy Children’s
Tricycles (5 months); Jakks Pacific MorfBoard Skate & Scoot Combo
Scooters with “Y” Handlebars (1 month); Porter World Trade Ron Jon
Surf Shop Sippy Cup (5 months)

Eight reports denied access on FOIA exemption grounds: Baby Trend Tango
Mini Strollers (FOIA exemptions 3 and 4, 5 U.S.C. 552(b)(3), (b)(4), and section
6(a)(2), of the Consumer Product Safety Act, 15 U.S.C 2055(a)(2)); Summer
Infant SwaddleMe By Your Bed Sleeper Inclined Sleeper (FOIA exemption
7(A), 5 U.S.C. § 552(b)(7)(A)), Evenflo Pillo Portable Napper (FOIA exemption
7(A), 5 U.S.C. § 552(b)(7)(A)); Delta Enterprise Corp Incline Sleeper with
Adjustable Feeding Position for Newborns (and other branded versions)
(FOIA exemption 7(A), 5 U.S.C. § 552(b)(7)(A)); Graco Little Lounger Rocking
Seat (FOIA exemption 7(A), 5 U.S.C. § 552(b)(7)(A)); Kolcraft Inclined Sleeper
Accessory Included with Cuddle ‘n Care and Preferred Position 2-in-1
Bassinets & Incline Sleepers (FOIA exceptions 7(a), 5 U.S.C. 552(b)(7)(A));
Hasbro Super Soaker XP 20 and Super Soaker XP 30 (FOIA Exemptions 3
and 4, 5 U.S.C. §§ 552(b)(3), (b)(4), and section 6(a)(2), of the Consumer
Product Safety Act (CPSA), 15 U.S.C. § 2055(a)(2)); SmartPool Bee Free
Children’s Helmets (FOIA Exemptions 3 and 4, 5 U.S.C. §§ 552(b)(3), (b)(4),
and section 6(a)(2), of the Consumer Product Safety Act (CPSA), 15 U.S.C. §
2055(a)(2)).
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